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IQBAL U. AHMED (MARKETING)
Iqbal Ahmed is the founder-president of Austin Business Consulting. His firm specializes in
marketing research, branding issues and Integrated Marketing Communication (IMC) strategies.
He has previously served as a Marketing Manager for OSS-Cube Inc., a Houston-based vendor
of digital transformation solutions to start-ups. He has also served as a licensed Broker for
Fidelity Investments and Wells Fargo, offering financial solutions to their high-net-worth clients.
Iqbal holds a BS in Biology (Honors Thesis) from the UT-Arlington, and an MS in Microbiology
from UT - Tyler. His master’s thesis was funded by the American Heart Association. He
returned to UT- Arlington to earn his MBA (Finance). with a specialization in Finance. Iqbal’s
research interests focus on how consumers interact with AI devices. Specifically, he is
examining how social robots may be used to address the interactional needs of consumers who experience loneliness
due to social exclusion or self-imposed selectivity reflecting interactional preferences.
AKWASI AMPOFO (ACOUNTING & INFORMATION SYSTEMS)
Akwasi Ampofo is VP of Financial Reporting and Accounting Policy at Prudential Financial Inc.
He advises senior management and coordinates with external auditors on technical accounting
matters in complex transactions and interacts with domestic and international regulators in
setting accounting standards and implementing new rules. He has represented Prudential at
the American Council of Life Insurers (ACLI), and the Big 4 Insurance Accounting Forums.
Previously, Akwasi was an AVP at MassMutual, and project manager at the FASB. As an Adjunct
Professor at the U. Connecticut, School of Business Akwasi has taught graduate and
undergraduate courses in Accounting and Finance for over 15 years.
A member of the Insurance Experts Panel of the AICPA, Akwasi holds a BS in Business Accounting from Lincoln
University, UK, an MBA in Finance from the U. of Baltimore, and a DBA in Accounting from Nova Southeastern. He is
a licensed CPA, Fellow Chartered Certified Accountant (FCCA), and holds an Executive Certificate in Management
and Leadership from the MIT Sloan School. His research interests include financial statement analysis, value relevance
of financial accounting standards and firms’ capital structure decisions. He has presented his work at the AAA annual
conferences and published in the Accounting Forum, and the Journal. of Business & Economic Research. His doctoral
research focuses on the interaction of ethical corporate citizenship and CEO power on firm outcomes.
QUENTIN BALDWIN (MANAGEMENT)
Quentin Baldwin joined VT in 2018 as Senior Project Manager, Office of the VP- In this role,
Quentin has conceptualized, built and managed Reimagining diVersiTy with a focus on strategic
direction and institutional collaboration. Reimagining diVersiTy is a transdisciplinary universitywide research effort to collate diversity, inclusion and human-centered technology solutions at VT
using data on underrepresented minority recruitment and retention gaps. He started as a Peace
Corps Volunteer in Nicaragua where he embraced relationship-building skills that have enabled
him to navigate variable corporate cultures.
With global lived-experiences across Central and South America, and the Caribbean, Quentin served as a
Management Consultant for small and medium-sized enterprises, establishing a project management infrastructure
that spanned 15 Caribbean islands, and provided opportunity to engage with diplomats in North-and South America
and Europe. Upon his return to the US. Quentin’s doctoral research interests focus on diversity and institutional logics.
He holds a B.A. from Howard University and a MA in Latin America Studies from the Johns Hopkins University School
of Advanced International Studies (SAIS).

PETER (PETE) BANKS (BUSINESS INFORMATION TECHNOLOGY)
Peter Banks is a senior logistician supporting the US Navy’s Littoral Combat Ship program.
Previously he was a managing partner for Sloth Acres, a sustainable, organic farm outside of
Tulsa, OK, that provided the highest quality organic food for customers throughout Northeast
Oklahoma. Previously, Peter was a production manager for CPKelco, the world’s premier
hydrocolloid manufacturer, at their Okmulgee, OK plant, with responsibilities for training
employees and ensuring compliance with production and safety standards throughout this large
pharmaceutical plant.
Peter is also a 12-year army veteran, with three deployments to the Middle East. During his
military career Peter served as an Air Defense Officer and a Civil Affairs Team Leader. His professional military
education includes advanced linguistics studies in Modern Standard Arabic and advanced Middle Eastern cultural
training. Peter holds a BA degree in History from VT, and an MBA (Entrepreneurship concentration) from Oklahoma
State. His doctoral research interests focus on innovation, crowdsourcing, and natural language processing.
CHRISTOPHER (CHRIS) BARHORST (BUSINESS INFORMATION TECHNOLOGY)
Christopher Barhorst is the CTO, South Carolina Department of Revenue. In his current role,
Chris focuses on the alignment of information security and infrastructure for the state, backed
by over 25 years of academic and professional experience in leadership, strategic alignment,
security, and optimization of IT systems. At the state level, Chris serves on the Security and
Architecture Review Board and is tasked with the development of technology standards and
strengthening the information security posture. After serving in the Air Force, Chris acquired
over 20 years of experience in Europe, the Middle East, and Asia. His assignments have
included supporting the joint US/UK intelligence arena, optimizing telecom systems in Serbia
and Saudi Arabia, leading a global team for Accenture, and training communication engineers
for NATO. He led a global team of engineers supporting the secure global financial transactions network at RBS
Chris holds a Bachelor of Electrical Engineering degree from Leeds Metropolitan Univ., a Graduate Diploma in Security
and Forensic Computing from Dublin City Univ., a Graduate Certificate in Math Sciences from Heriot-Watt University,
a Global EMBA from IE Business School and a Harvard certificate in Cybersecurity: Managing Risk in the Information
Age. He also holds multiple industry-based IT and security qualifications. Chris’s doctoral research interests focus on
the impact of end-user behavior on organizational information systems security. He is also interested in organizational
information security governance and risk.
BEATRIZ LOPEZ BONETTI (MARKETING)
Beatriz Lopez Bonetti is currently a Busch School Scholar-Practitioner Fellow at The Catholic
University of America where she teaches mainstream courses in marketing. She is also a Media
Fellow for The Institute for Human Ecology. She joined Catholic University in 2011 as the
program director the M.A. degree in Integral Economic Development sand has served as
Director of Public Relations for the Busch School. She started her career in logistics, managing
production and export sales within the Mills and Cardboard Division of Smurfit-Kappa Venezuela.
Beatriz is also experienced in conducting marketing and consumer research for companies like
Nielsen Media Research and startups in the pro-social space.
Beatriz holds a B.S. in Business Administration from the Universidad Tecnológica del Centro in Venezuela and a M.S.
(Marketing) from Johns Hopkins. Her dissertation research examines how participation in the production process
influences consumer preference for do-it-yourself offerings, and how the “unboxing” phenomenon influences brand
evaluations More broadly, she is interested in the link between emotions and consumer behavior (“awe” in particular).

PAULA DARLING (MARKETING)
Paula Darling is the CEO of Applied Performance Analytics Corp. Her company focuses on the
financial services, higher education, compliance, and portfolio management sectors. She has
25+ years of experience working with enterprise-level corporations and institutions performing
process analysis, developing software platforms to aggregate and analyze data, and creating
visualizations for presentations and decision-support. Her business research experience spans
contexts such as corporate performance assessments, credit and lending operations, and
corporate acquisitions. She has also served as VP, Risk Management and Acquisitions at GE
Capital, and COO and Portfolio Manager for EduCap, an education finance lender.
Paula holds a bachelor's degree from Auburn University, an MBA from Averett College, and has
taken post-graduate courses at Cornell University for a certificate in strategic financial reporting. She has been an
instructor in business and analytics for 18 years and has taught undergraduate and graduate classes at Columbia
University, University of Maryland and Marymount University. Her research interests lie in consumer financial decisionmaking, factors underlying choice of debt-mitigation strategies, and institutional risk and credit policy.
RICHARD ESSIG (MARKETING)
Richard Essig currently serves as the Head of Advice Offer Strategy at The Vanguard Group
with responsibility for the go-to-market strategy for Vanguard's first Fintech SaaS business.
Prior to joining Vanguard, Richard was the founder and CEO of Hubble Financial, an
information technology company that provides business intelligence to the financial services
and insurance industry. Previously, Richard held a variety of commercial leadership roles in
corporate strategy, marketing, and sales in the financial services and healthcare industries.
Richard holds a B.S. in Microbiology from West Chester University of Pennsylvania, a M.S. in
Finance from the University of Delaware, and an MBA from The Fuqua School of Business at
Duke University. Richard serves as an adjunct marketing faculty member at his alma mater, West Chester University
and is an executive mentor at The University of Delaware. In his spare time, Richard enjoys being outdoors, chess,
photography and supporting Philadelphia sports team. Richard is a Marketing major focusing on consumer behavior.
His research explores topics including, product ratings, persuasion and firm size.
MAHBLEETA GRANT (MANAGEMENT)
Mahbleeta Grant is the Director of IT Professional Services at Howard University, Washington,
DC. She is responsible for setting strategic direction for a number of IT departments for the
university, including Academic Computing, Desktop Support, and Help Desk Services. In this
role, she works closely with the deans and administrators of the thirteen schools and colleges of
Howard U. She also manages the University’s strategic partnership with Xerox, an initiative that
optimizes the University’s print services. An experienced IT Project Manager, Mahbleeta has
established and managed a Project Management Office (PMO), renovated IT (labs) spaces, and
upgraded nearly 200 of the academic classrooms into smart classrooms. Currently, she is also
the Academic Lead for all IT matters regarding faculty.
Mahbleeta holds a B.A. in Communications and an MBA from Howard University. She is also a certified project
management professional. As a two-time graduate of Howard University, Mahbleeta transitioned from her previous
consultant role to becoming a full-time employee of Howard University in 2013 and was responsible for the automation
of mission critical financial business processes. Her primary research interests lie in Management, specifically
employee socialization and entrepreneurship and assessing the impact of mentorship in diverse organizations.

HOWARD HAINES (MANAGEMENT)
Howard Haines is an Assistant Professor of Practice in VT’s Management Dept. Previously, he
was Associate Director of VT’s Apex Center for Entrepreneurs, overseeing new venture
development cross-campus, and helping support VT’s Top 25 national ranking in
Entrepreneurship. He assists with project-based and experiential curriculum development
across campus, reflecting a passion for supporting experiential learning and entrepreneurship
that addresses societal problems sustainably and profitably. Earlier, he played similar roles on
the Univ. of S. Dakota faculty. He has advised many start-ups, started several of his own, and
helped develop multiple accelerator programs both in the private and academic sectors.
Howard holds a B.A. in Human Resource Mgmt. from the Utah State and an MBA from Brigham Young. He also earned
an Education Specialist degree in Learning Sciences and Instructional Technology from Utah State with research on
how novice entrepreneurs learn to be successful as well as how to scale online experiential entrepreneurship education.
Howard’s primary research interests are in nascent entrepreneurship. His dissertation examines how entrepreneurs
make sense of ambiguous information in order to develop business ideas. His other projects include cognitive task
analysis with experienced entrepreneurs to unpack the decision process for starting new ventures.
STEPHEN (STEVE) HOOD (MARKETING)
Steve Hood has over fifteen years of experience as an intelligence officer for the United States
Army, the Central Intelligence Agency (CIA), and the National Geospatial-Intelligence Agency
(NGA). He is currently a Research Fellow at the Ann Caracristi Institute for Intelligence Research
at National Intelligence University under the Office of the Director of National Intelligence. His
work there focuses on risk and how to improve integration of Artificial Intelligence agents in an
expert analytic workforce.
Stephen received his B.A. in English from the University of Southern California in 2003. He
holds a M.A. in Theology and Ancient Near Eastern Languages and Literature from Fuller
Theological Seminary in 2006, and an MBA from Virginia Tech in 2017. Steve’s research focuses on consumer bidding
behavior in auctions is influenced by assessments of own and competitor expertise and how contingent wins and losses
influence product valuations. Starting in 2018, Steve has presented his research at multiple INFORMS Marketing
Science Conferences.
JAMES (JIM) JEWETT (BUSINESS INFORMATION TECHNOLOGY)
Jim Jewett is an adept Agile Coach for the Society of Worldwide Interbank Financial
Transactions (SWIFT), a global member-owned cooperative that provides secure financial
messaging solutions for over 11,000 financial institutions in 200+ countries. His role involves
teaching and helping high-performing software development teams to use agile development
principles to deliver value-added, customer-focused products. Currently, he is also engaged in
an innovation project involving the application of different machine learning models. Jim is also
a co-owner and manager of a grain farm in central Virginia for which he supervises daily
operations as well as strategy and risk mitigation planning.
Jim holds a B.S. in Business Administration and Computer Information Systems from the Univ. of Mary Washington,
and a Masters in IT from VT. Jim's research interests are in business information technology. His dissertation
addresses the impact of information technology workarounds in the context of massive system disruptions.

STEPHEN JUMA (MARKETING)
Stephen Juma is passionate about start-up businesses and nonprofit organizations. He
founded the Mercy Feeding Program outside of Kisumu. The project provides lunch and clean
water for students in the rural villages of Kenya. The community project model is set to be selfsustainable within one year. Stephen’s cooperate experience includes Southwest as an
Analyst, FedEx as an auditor and Cummins as a Marketing Analyst
Stephen earned a B.A. in Philosophy and International studies from Loyola University, Chicago
and a M.A. in Liberal Studies from the University of Memphis. In addition to his passion for
start-ups and nonprofit organizations, Stephen has a strong research interest in consumer
judgment and decision making research. Stephen’s dissertation addresses shifts in consumer mental states,
(specifically the causes and consequences of hope, curiosity, scarcity and mindfulness) and how such shifts affect
consumption decision making both in the short and long term.
GEORGE KOO (BUSINESS INFORMATION TECHNOLOGY)
George Koo is founder, CEO and CIO of Clearmark Partners, a SEC-registered investment
advisory and management firm. Previously, he has served as CFO and Director of Investment
Banking at Dahlman-Rose (now part of Cowen & Co., a NYC-based global investment banking
and securities firm), as an investment banker with Burnham Securities and as a securities
analyst at Oppenheimer. George started his career at Chase Manhattan (now JP MorganChase) as a portfolio manager overseeing one of Chase’s largest mortgage securities
portfolios. He has served as an instructor at Chase, Goldman Sachs, Morgan Stanley,
Citigroup, and Merrill Lynch conducting courses in accounting, finance, and portfolio
management and as an advisor to several public company boards and the US Treasury.
George holds a Master’s in International Relations from Harvard, as well as an MBA (Finance) and a BS (Accounting)
from St. John's Univ. He has also received graduate certificates from NYU’s Stern Business School and the Harvard
Business School. George also holds the CPA, CFA, and CGMA designations. George's research interests focus on
Information Technology and Finance. He is developing his methodological research in artificial intelligence, deep
learning, natural language processing, and expert systems.
RAJA KRISHNAN (MANAGEMENT)
Raja Krishnan is Commercialization Manager for the Univ. of Kentucky (UK) Office of
Technology Commercialization (OTC). His responsibilities include assessment, marketing and
licensing of IP focused on life sciences inventions from the Colleges of Pharmacy & Medicine.
Previously, Raja was an IP manager at the IIT, Chicago OTC, and also spent 15+ years in
pharmaceutical product development, leading the development through launch of several
products. He has trained as a Lean Six Sigma Black Belt, holds a Regulatory and Quality
Compliance Graduate Certificate from Purdue, and has the RAPS Regulatory Affairs
Certification (RAC). Raja has advised several startups, coached teams for, and judged business
plan competitions. He is a graduate of Steve Blank’s Lean Launchpad Program for Life Sciences
and is a member of UK’s venture accelerator program review board.
Raja holds a BS in Chemical Engineering from Cornell, a MS in Pharmaceutics from Long Island U., a MS in Law from
Northwestern, and an MBA from Notre Dame. Raja’s research interests focus on how the success of early stage
biopharma ventures depend on the prestige of the University from which the firm licenses technology. He is also
interested in such companies search and source new innovations.

VARADARAJAN (VARADA) KRISHNASWAMY (BUSINESS INFORMATION TECHNOLOGY)
Varadarajan Krishnaswamy has 20+ years of professional experience delivering business and
technology solutions across various industries. He started his career implementing supply chain
technology solutions in Hindustan Lever, India. As a technology engineer in the supply chain
reengineering team, he was involved from concept to design, and contributed to change
management, and to institutionalizing the ‘daily replenishment’ capability. These contributions
drove his selection as advisor to senior leadership, CIOs, and the Board on critical programs.
Varada’s expertise and interests span engineering, programming and large-scale software
development, database management, applied innovation and product development, technology
strategy, and human-computer interaction. His domain experience spans Financial Services, Education, Non-Profit,
Consulting, eCommerce, Supply Chain, and Logistics.
Varada holds a Bachelor of Engineering in Electronics and Communication from the University Visvesvaraya College
of Engineering, India, Graduate Systems Management & Software Technology from NIIT in India, and an MBA from
Virginia Tech. HIs doctoral research interests focus on business information technology applications to behavioral
operations, assessing the financial impact of technology operations, and technical debt.
AARON LYVERS (MARKETING)
Aaron Lyvers has over 18 years of experience in higher education administration and finance.
For the past 12 years Aaron worked in higher education at Carnegie Mellon University-Qatar and
most recently at George Mason University Korea. At George Mason University-Korea, he served
as the Chief Financial Officer and Controller and was responsible for Finance, Human
Resources, Student Accounts and Institutional Planning.
Aaron received his B.B.A. from James Madison University and holds a Master of Business
Administration from Thunderbird School of Global Management with Distinguished Honors.
Aaron’s research interests lie in the areas of managerial and consumer judgement and decision
making in marketing contexts. As part of his dissertation research, he is examining factors that drive managerial and
consumer use of decision support algorithms.
DWAYNE MCGRAW (MARKETING)
Dwayne McGraw is Executive Vice President and Chief Actuary at Funeral Directors Life
Insurance Company, Abilene, Texas. He has over twenty years of actuarial experience in the
insurance industry and as an actuarial consultant to insurance companies. In his current role,
Dwayne provides actuarial leadership for pricing, product development, implementation, inforce management and compliance accountabilities related all insurance products for Funeral
Directors Life.
Dwayne is a Fellow of the Society of Actuaries and is member of the American Academy of
Actuaries. He holds a B.S. in Mathematics from Virginia Tech, an M.S. in Mathematics from Northeastern University
and returned to the Pamplin School for his MBA. Dwayne's research uses behavioral economics principles to examine
consumer purchases of insurance products. His dissertation focuses on the influence of mortality salience, and
financial vulnerability on insurance purchases and how age moderates these behaviors. Another study examines how
grief states moderate expenditure decisions on funeral services for loved ones.

JAMES MEERSMAN (ACCOUNTING & INFORMATION SYSTEMS)
James Meersman is an Assistant Professor of Accounting at Juniata College in Huntingdon,
PA and teaches taxation and not-for-profit accounting courses. His educational research
interests include self-regulated learning strategies for financial accounting students, case study
implementation for upper-level accounting courses, and curriculum development for
quantitative business analysis. Previously, he spent three years in public accounting, starting
his career in Business Tax Services for KPMG in Houston providing business tax services
involving both compliance and consulting. His consulting focused on R&D tax-credit studies
and tax savings through domestic production activities for a client base that included
multinational corporations and partnerships in various industries. James is also an instructor at
KPMG’s Tax Business School, where he delivers an updated taxation curriculum to a range of KPMG professionals.
James holds a Bachelor of Business Administration and a M.S. in Accounting from Texas A&M University. His research
interests focus on corporate governance and corporate social responsibility. In addition, he is also interested in taxation
and its role in both corporations and not-for-profit entities.
MARK MONDRY (MANAGEMENT)
Mark Mondry is Associate Director of Virginia Tech’s LAUNCH, The Center for New Ventures
in the Office of the VP for Research & Innovation. He focuses on commercializing technology
emerging from VT research, directs a Proof-of-Concept early stage innovation fund, and
mentors several faculty-led startups. Previously, he was a Professor of Practice in
Entrepreneurship at VT, and served as an Associate Teaching Professor and Director,
Engineering & Technology Management Program at the Colorado School of Mines. Prior to
joining academe, Mark focused on technology innovation and new ventures. He is a registered
patent attorney and was a Partner in a Silicon Valley IP law and strategy firm. As an
entrepreneur, Mark has founded several startups including one he helped guide to an IPO on NASDAQ. He has also
been a senior executive and in-house counsel in the medical device, digital health, and electronics companies.
Mark earned his J.D. from the University of Maryland, his M.A.S. degree from Johns Hopkins University and a B.S.
from Miami University in Ohio. His research interests blend entrepreneurship, innovation, and strategy. His dissertation
examines entrepreneurship across the macro, meso and micro levels and examines factors that drive entrepreneurial
behavior in large U.S. public land grant research universities (including formal versus informal governance
mechanisms). He has presented his research at the Babson College Entrepreneurship Research Conference and the
Blockchain Technology and Organizations Research Symposium.
BRIAN MORRIS (ACCOUNTING & INFORMATION SYSTEMS)
Brian Morris is CFO, a member of the board of directors, and the executive committee for
Tricon Energy (Tricon). Tricon has offices in 23 countries and is the world’s 3rd largest
chemicals distribution company. Brian’s global team at Tricon exceeds 250+ people with all
administrative functions reporting to him. This includes treasury, accounting, risk
management, information systems, and tax. Brian joined Tricon in 2007 and prior to his
current CFO role, served Tricon as Global Controller and Head of Finance. Previously, Brian
worked in various finance and accounting functions in Big Four and Fortune 500 companies.
Brian is an active CPA in Texas, has a BBA in Finance and a MSA in Accounting from Grand
Valley State. His research focuses on blockchain technology and its adoption in the financial services sector
(specifically auditing). Integrating his research and practice, Brian recently led a team at Tricon that worked with large
global banks and a large Indian company to complete the first trade finance blockchain transaction using an electronic
BL. The transaction was highlighted in the Financial Times for its innovative features.

KENNETH (KEN) MUSIAL (BUSINESS INFORMATION TECHNOLOGY)
Kenneth “Ken” Musial is an Information Technology Portfolio and Financial Manager with the
Defense Security Cooperation Agency (DSCA) in Arlington, Virginia. He also manages
financial audit readiness efforts for DSCA systems. Ken recently retired from the US Marine
Corps after 25 years of service in operations manager and program manager roles with
Infantry, Intelligence and Special Operations units. In recent years, he had managed defense
acquisition programs and budgets for the Marine Corps, Special Operations Command and
the DoD.
Ken holds a B.S in Telecommunications from the University of Florida and an MBA from East
Carolina University. He holds certifications in Project Management and Financial Management. Ken’s research
interests are IT Program and Portfolio planning, management and governance. He is also interested in measuring
public sector efforts to migrate computing services and applications from on-premises data centers to cloud computing
locations. His long-term goal is to contribute research that helps deliver Information Technology and Information System
value to DoD and U.S. Government customers and stakeholders.
ROBERT (BOB) NUGENT (MANAGEMENT)
Bob Nugent is a member of the Strategy, Management and Operations faculty of the Busch
School of Business at The Catholic University of America in Washington D.C. He has spent
22 years as a U.S. naval officer in intelligence, operations, diplomatic and acquisition
assignments, including duty as a Foreign Area Officer and Assistant Naval Attache in Moscow,
and billets in Japan, Korea, the U.K. and Hawaii. He served in operational aviation and
amphibious squadrons and on the staff of the Navy Acquisition Executive in the Pentagon. He
continues to consult on strategy, competitive and management topics with major aerospace
and defense companies.
Bob received a M.B.A with honors from Marymount University (Arlington, VA.) and was the 2003 President’s Honor
Graduate at U.S. Naval War College. He attended the U.S. Naval Postgraduate School and Defense Language
Institute, and received undergraduate degrees in Finance, Economics and Philosophy from New Mexico State
University. Bob’s doctoral dissertation/research interests focus on digital platform organizational structures and
business models. He is also interested in the Defense Industrial Base and innovative technologies.
SAMUEL (SAM) PROFFITT (MARKETING)
Samuel Proffitt is President, PR Medical Resource Corporation, a veteran-owned small
business providing strategic supply chain management and distribution in healthcare. He is also
a paramedic/firefighter in Wilmington, NC. He started with DePuy/Johnson & Johnson as a sales
representative for medical devices and orthopedic implants. Since 2002, Sam has continued in
medical device sales, working for several start-ups and as an entrepreneur. He started his public
safety career while a junior at UNC-Wilmington, working for the local fire department and the
EMS agency. He has remained committed to the fire service and currently leads several state
and federal special operations teams, specializing in wilderness search and rescue.
Sam holds a B.S in Business Marketing from the UNC–Wilmington and a Master’s in Public Health & Homeland
Security from the Penn. State’s Hershey School of Medicine, and an MBA in International Business from UNC-Chapel
Hill. His research interests focus on marketing and consumer behavior as it relates to public safety, homeland security
and disaster preparedness, and in assessing the economic impacts of such events.

HARIBABU (HARI) RAVELLA
Hari Ravella currently leads a professional services group at Amazon Webservices (AWS)
driving cloud adoption and innovations. His prior assignments include leading global business
operations for IBM Commerce Client Success Group and worldwide professional services for
three product lines in the IBM Software Group. He joined Curam Global Services in 2006,
moving to India to build and lead a 70+ member group providing professional services to a
global client base. Returning to the US in early 2010, he led Curam’s services practice,
business development and delivery until its acquisition by IBM in 2012.
Hari holds an M. Tech. in Mechanical Engineering from Indian Institute of Technology, Madras,
and an MBA (2012) from SDA Bocconi School of Management, Milan, Italy. Hari’s research focuses on how technology
impacts consumer decision making in various contexts. His dissertation examines how AI-based smart agents may be
used to support physician-patient interactions, and the processes underlying patient responses in such interactions.
Hari has presented his research at multiple INFORMS Marketing Science conferences as well as at a special session
at ACR 2020.
IVON RODRIGUEZ (MARKETING)
Ivon Rodriguez is Chief Marketing Officer at Linqto, a leading digital trading platform for private
market securities. Until recently she served as CMO of The 360 Group, a marketing firm
focused on entertainment and innovation. Ivon has been instrumental in the startup phase of
numerous TV stations including the Telemundo stations in Boston, Hartford and Providence,
as well as the Caracol Television Miami station. She has also served as VP, Marketing for the
private, non-profit Smithsonian affiliate, HistoryMiami Museum and as Managing Director for
IE University programs in the Southern US and Caribbean.
Ivon graduated from Brown University with a double major in International Relations and
Hispanic Studies and holds a joint Executive MBA from Brown University and the IE Business School. With experience
in business development, general management, and marketing, Ivon's diverse background stems from her love of
entrepreneurship, business innovation, and concept creation. Her primary research interests lie in consumer behavior
and the role of social media at the intersection of social networks, consumption rituals and brand relationships.
GELILA SEHBATU (MANAGEMENT)
Gelila Sebhatu is an Entrepreneur, Career Coach, and Community Leader. She has 15+ years of
consulting experience serving US Federal Govt. and Fortune 500 clients such as the DoD,
Gartner, DirecTV, BlueCross BlueShield, as well as various political campaigns. She currently is
President and Principal Director for GPS Management Consulting, providing strategic advisory
services for the private and public sector, supporting major transformational efforts for project
management, process improvement, and enterprise architecture. She is also the Owner and Head
Coach of GPS Professional Coaching, providing career enhancement services to individuals and
non-profits. In these roles, she is visible in both traditional and social media.
Gelila holds a Bachelor’s in Business Administration (Information Systems) from Old Dominion University and an
Executive MBA from Virginia Tech. She also holds certifications as a Project Management Professional (PMP), Lean
Six Sigma Black Belt (LSSBB), and TOGAF® Level 2. Her doctoral dissertation /research focuses on early-stage
entrepreneurship, decision-making, and narcissistic behavior. She is also interested in the role of gender and race.

JOHN (BENJI) STEPHENS (ACCOUNTING & INFORMATION SYSTEMS)
Benji Stephens is a VP at Barclays Investment Bank in New York. In this role, He is involved in
implementing operational risk loss forecasting modeling, structured scenario analysis, legal loss
projections and various aspects of risk analysis. He is a senior finance and risk management
professional with 17+ years of experience in financial services spanning corporate finance, risk
management, and audit and has implemented enterprise risk and regulatory risk initiatives for
global banks. His expertise spans capital planning and multiple aspects of credit risk
assessment. Previously Benji worked with Bank of America as a VP with responsibilities in
enterprise risk management and with Wells Fargo in operational risk and model risk
management. He started his career with Ecobank Transnational Inc.
Benji holds a B.A. in Economics and Political Science- Legon, and an MBA in Finance and Strategy from Univ. of
Virginia. He is also a CPA, CTP (Certified Treasury Professional), and Financial Risk Manager (FRM). His research
interests focus on the role of accounting information in corporate governance, managerial compensation, debtcontracting and bank regulation.
RICHARD STUEBI (MARKETING)
Richard Stuebi is founder and President of Future Energy Advisors (FEA), a management
consulting practice providing advisory services to corporate clients pursuing innovative growth
strategies related to energy. In a 30+ year career, he has pursued commercial opportunities in
new energy technologies and innovative business models as an entrepreneur, investor,
consultant, advocate, and executive. Richard has served as VP of US Strategy and Group
Technology at National Grid, where he led strategy development for US operations and
evaluated technology and businesses model innovations for the firm’s US and UK operations.
He has extensive experience supporting regional cleantech ecosystems and entrepreneurial
startups developing new energy technologies.
Richard earned a MA in Economics at Stanford University and a B.S. in Economics from MIT. He is a Senior Fellow
at the Institute for Sustainable Energy at Boston University. His current professional interests involve the accelerated
adoption of renewable energy, energy storage, and microgrids to facilitate adoption of high-resilience zero-carbon
electricity supply. His research focuses on consumer behavior related to the adoption of lower-emitting energy-related
products and services. He is also interested in marketing issues as they intersect with environmental sustainability.
JULIAN E. THRASH (MANAGEMENT)
Julian Thrash is Procurement Director at the Dept. of Veterans Affairs, Office of Procurement
and Acquisition Logistics. He is responsible for enterprise-wide procurement for the Strategic
Acquisition Center. A two-time USAF Contracting Commander; he commanded one of the
largest contracting squadrons supporting European theatre strategic sourcing. At the DoD,
Julian’s has led reviews of contracting cost principles that drove 24 published changes in Federal
Acquisition Regulations. As a Contracting Staff Officer, he was action officer for the largest
procurement review in USAF history, recouping a $625M+ contractor penalty. His multiple
military honors include the Defense Meritorious Service Medal.
Julian earned a BS in Chemistry from East Carolina U., and an MBA from the Univ. of N. Dakota.
He is a graduate of the Federal Executive Institute’s Advanced Program Management course, Squadron Officer’s
School, Air Command & Staff College and Air War College. He also has multiple advanced certifications in contracting.
Julian’s dissertation research focuses on the role of strategic communications.in enterprise-wide change. It is sited in
the VA’s equipment life cycle management program - an agency-level initiative supporting medical equipment
standardization for the nation’s largest network of hospitals.

SARAH TUSKEY (MANAGEMENT)
Sarah Tuskey serves as Dean of Faculty at the Miami Dade College Wolfson Campus.
Previously, she was Associate Dean at the Kendall Campus after serving as Department Chair
for Business at the Homestead Campus and Kendall campuses. At Miami Dade, she has been
active in engaging local industry to develop and launch the Bachelor of Applied Science in
Supply Chain Management. Sarah has 15+ years of professional experience in higher
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